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Abstract :
An attempt has been made in this

paper to study the distribution and periodicity .

of the market centres in the Aurangabad
district. Market centres are the basic and root
level centre of the economic and commercial
activities. The observation reveals that, there
is uneven distribution, periodicity and market
cycles of the market centres in the study
region,

; Keywords: Market centres,
Distribution, Periodicity, Market Cycles
Introduction:

Geographical studies are mainly
concerned with the special distribution of
geographical phenomena. In case or market
centres, origin, growth, development, and
spatial distribution are the result of combined
effect of various factors. It means the
distribution of market centres are influenced

by physical, cultural, historical and many other, -

unique qualities prevailing in the region. In
recent years, rural markets have acquired
significance in countries like China and India,
as the overall growth of the ecanomy has
resulted into substantial increase in
the purchasing  power of the  rural
communities.
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odicity of market centre is an
spect of market centre. It is the
qf the market centres that makes
iclal to producers, CONSUMErs and
» occurrence of periodic markets
scific day is a special feature of
[ regions. Markets are held
Jy on some specific day or days of the week
es. Thus it provides goods and services
agses. The perlodicity of market centres
srbed somehow by transformation of the
| rapid growth of urbanization and was
armanent shops of markets in developed

T :
ngabad district has heen selected as study
abad district is situated in the central part
which has been incised by the Godavari
Cfig tributaries in the southern part.
i 13 considered as capital of Marathwada
zabad district is situated between 1918’
ofhy latitudes and 74°%0" and 75°36" east
‘stal area of the district is 10,100 S, Kms
154 of Maharashtra, Out of total area
irhan Area and remaining 98.60% is
g, The district comprises of nine
@, 1. Aurangabad 2. Gangapur 3.
Khuldabad 5. Paithan 6. Phulambxi
spegaan and 9. Vaijapur.

i}"c_)'rding to the 2011 census
d district, Maharashtra has a
of 3,695,928, roughly egual to the
haria, Thisgivesita ranking of 72ndin India
af 640). Its populatioh growth rate over
001-2011was 27.33%. Aurangabad hasa
i 917 females for every 1000 males, and a
of 80.4%.

Bt -
IHie present study has specific objective, i.e.
W and analyze the distribution and
ty of market centers in Aurangabad
hiese are daily, weekly, pi-weekly and
y market centers.

s snd Methodology:

@ present work is based on primary
,ndary data pertaining to market
¢ population for the year 2015. All

s

relevant published and unpublished records
have heen considered. Primary data is
collected through intensive field work. The
secondary data has heen collected from
district census hand book, Gazetteer, district
statistical abstracts, socio-economic ahstracts
and recotds of villages.
Table 1
Periodicity of Market Centres in Aurangabad

district

St Tahsi - Periodicity ._ | TotaaT

. eekly Daily )

1 jGangapur ) 1 7

2 | Kannad . 8 |

3 Khultabad 4 1 5

4 j Paithan 8 2 ]

5 | Aurangabad 10 2 12

6 | Phulambri 5 1 6

7 1 Sillod 7 2 9

R | Soegaon 3 ] 4

9 | Vaijapur | S ] 6 |

District Total | 56 12 | 68 |

Source: Calculated by researcher.

Table 1 reveals that there are total 68
market centres in the district, Out of total 68
market centre, there are 12 daily market
centres whereas 56 weekly market centres.
Highest number of market centres ave
observed in Aurangabad tahsil i.e. 12 on the
contrary lowest number of market centres are
observed in Soegaon tahsil i.e.4, In regard with
daily market centres, all the tahsil places has
daily market meetings. On the whole it is clear
that, there are 82% weekly market centres
whereas daily market centres are 18%.

Existing market cycle pattern and its
restructuring in the study region is shown in
table 2.

A complete cycle is that where
marketing activity is available continuously 6
to 7 days of week for trading and commercial
communities. In the study region, both of
complete and incomplete market cycles has
been observed,
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Tahle 2
il District: Days & Cycle of Market

W}{t'nl"T\flarketMeetings | Rest day I No. of Cycles
MinWed Thosat | T, i 1
-%;}_«Tue-Wedfﬂm ' Fri, Sat . 2
uvTue-Wed-"ﬂm-Fri.-Sat - 2
Mo Tie-Wed Tl | Sat 1
{M611~TuefWed-Thu»F1inat - i
i\ﬁﬂh—Tu&\Ned—Thu—Fﬁ-Sat - 2
iﬁl«’[\fbwTw-"[hu-Fri—Sat Wed 3
Biton-Tue Wed ThiFriSat| 2
- tie-Week Thur-Fri-Sat Mon 2

igslated by researcher,
‘pssential elements of market cycles
i market week is of seven days
“Gaturday). Sequential gathering of
ting centres has taken into
ilon e.g. one market is held on
i@r on Monday, while still the other
y and so on. However, in some
e, few market centres have been
& held market gathering on a
ay of week, Market meeting days
sentres in Gangapur tahsil are
adnesday, Thursday and Saturday.
he cycle. The rest days are Tuesday
- Market meeting days of market
nnad tahsil are Sunday, Monday,
stinesday and Thursday. It has two
& tast days are Saturday and Friday.
t meeting days of market centres
d tahsil are Sunday, Monday,
4y, Thursday, Friday and Saturday. It
arket cycle. There are no rest days
Il Market meeting days of market
\urangabad tahsil are Sunday,
ednesday, Thursday, and Friday. It
o rest day i.e. Saturday. There is
rket cycle in the tahsil. Market
s of market centres in Phulambri
synday, Monday, Wednesday,

Thursday, Friday and Saturday. There is no rest
day. There is only one market cycle. Market
meeting days of market centres in Sillod tahsil
are Sunday, Monday, Wednesday, Thursday,
Friday and Saturday. It has two market cycle.
There are no rest days in the tahsil. Market

-meeting days of market centres in Paithan

tahsi} are Sunday, Monday, Thursday, Friday
and Saturday. It has two market cycle.
Wednesday is the rest days in the tahsil.
Market meeting days of market centres in
Soegaon tahsil are Sunday, Monday,
Wednesday, Thursday, Friday and Saturday.
There is no rest day. There is two mafket cycles
in the tahsils.

Above analysis clearly indicates that, market
centres of the particular cycles do nat function
for six day, rather less than six days in a week
where mix pattern of rest days for market
meetings are observed.

Conclusion:

Overall analysis of the market centres
in the district shows that, there is uneven
distribution of market centres in the study
region. No bi-weekly and tri-weekly market
centres are found in the region. In the study
region, market centres of the particular cycles
do not functien for six day, rather less than
six days in a week where mix pattern of rest
days for market meetings are ohserved.
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